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What is an Affinity program?​

Insurance can be embedded in a variety of ways, across almost any industry

Affinity focuses on designing and delivering 
tailored insurance solutions for the customers 
or members of client organizations whose 
core business is not insurance. 

B E N E F I T S 
TO  C U S TO M E R S

B E N E F I T S
TO  YO U

ADDITIONAL 
REVENUE STREAMS
An insurance program 
that offers recurring 
revenue streams 

INCREASED  
VALUE CREATION
Offering an insurance 
product with 
fundamental value to 
customers, partners 
and members

BRAND LOYALTY
A successful user 
experience builds 
more positive 
relationships and 
loyalty 

DIFFERENTIATION
Stand out in your 
marketplace with  
a unique and 
enhanced value 
proposition 

The right insurance product, sold in 
the most appropriate channel, at the 
right time for each individual

VALUE
Relevant, 
purchased utilizing 
group buying 
power

CONVENIENCE
Selling a product 
with fundamental 
value to customers, 
partners and 
members

TRANSPARENCY
Aligned to your 
products and 
services; customers 
know what they are 
covered for

SPECIALIZED 
INSURANCE 
PRODUCT
Innovative 
insurance products 
that close 
protection gaps

Assembling all the key components together for success. 

Embedded in your customer 
journey or directly on your 
website

Insurance is bundled with 
your core products 

A D D I T I O N A L  P U R C H A S E 

Your customers perceive 
insurance as free added 
value/benefit

Intermidated by sales a 
person at point of sale or via 
distribution post-sale

B U N D L E D



Regulatory Status Disclosure
Willis Limited is a Lloyd’s broker and is authorised and regulated by the Financial Conduct Authority, Jersey Financial Services Commission, Guernsey Financial Services Commission and Dubai Financial Services 
Authority. The registered office is 51 Lime Street, London, EC3M 7DQ and Willis Limited is registered in England and Wales under company number 181116.

Disclaimer
The information given in this publication is believed to be accurate at the date of publication shown at the top of this document. This information may have subsequently changed or have been superseded and 
should not be relied upon to be accurate or suitable after this date. This flyer offers a general overview of its subject matter. It does not necessarily address every aspect of its subject or every product available in 
the market. It is not intended to be, and should not be, used to replace specific advice relating  to individual situations and we do not offer, and this should not be seen as, legal, accounting or tax advice. If you 
intend to take any action or make any decision on the basis of the content of this publication you should first seek specific advice from an appropriate professional. Some of the information in this publication may 
be compiled from third party sources we consider to be reliable, however we do not  guarantee and are not responsible for the accuracy of such. The views expressed are not necessarily those of Willis Towers 
Watson. Copyright Willis Limited 2024. All rights reserved.
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About WTW
At WTW (NASDAQ: WTW), we provide data-driven, insight-led solutions in the areas of  people, risk and capital. Leveraging the global view and local expertise of our colleagues serving 140 countries and markets, 
we help you sharpen your strategy, enhance organisational resilience, motivate your workforce and maximise performance. Working shoulder to shoulder with you, we uncover opportunities for sustainable success 
— and provide perspective that moves you. Learn more at wtwco.com.
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